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WWE Background

The Dutch Wereld Natuur Fonds is a part of
the international nature conservation
organisation the WWF (World Wide Fund for

Nature).

This worldwide network consists of:
« 30 national organisations

o 24 programme offices

» 4 organisations allied to the WWF



_ Natuurbescherming Marketing en Communicatie

WWF Support
As of 1 July 2007

» 935,000 donators

of which

— 93,000 WNF
Rangers

— 24,000 WNF
Bamboekidsz



WWF Nature Protection

Seven work areas

 Freshwater regions

 QOceans and coastal regions

* Forest regions

e Climate

 Threatened plant and animal species

» Sustainable markets

 Nature and livelihoods
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wwF Freshwater regions

e Great importance for plant and animal kingdom
and for mankind, ecosystem services

e Under threat from:
— water wastage
— water pollution
— climate change
— building of dams and dykes

 WNFis working on protection and restoration

e Large and small river and wetland programmes
around the globe
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WWE WWF and climate change: Mitigation

* Increase awareness on effects of climate change
* Reduction green house gas emissions: clean tech

 Promoting the REDD



Organsatie | Natwibesoherming | ] Warkeing en Communicaic
WWE WWEF and climate change: Adaptation
* Preventing maladaptation
 Promoting funding for adaptation

 Promoting good adaptation by defining criteria

» Developing best practices worldwide: ecosystem based
adaptation from Hilltop to Ocean (H20)















Climate vulnerability studies

Show upstream — downstream linkages (with
Unesco-IHE)

Reducing the other threats like overgrazing:
resilience building

Protection of wetlands

Discuss maladaptation and mitigation (dams)
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WWF

Thank you for your attention!



